workline

group

OTHoLWeHune peknamopaarteneun K poiHKy BTL ycayr 2013 rop,

Accouyunauyms

KoMMYHMKOLMOHHBIX
ArenTtcrs
Poccumu

MNoaroroBneHo ana Accouunaumm MapketuHrosbix ycayr (PAMY) n
Accouuraumm KOMMYHUKALMOHHbIX areHTcTB Poccun (AKAP)



workline CopeprKkaHue

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 46
PeTUHr noanbHOCTU 48
CMHU 53



Llenau nccneposaHua

workline

group

N3yueHue ypoBHA U3BECTHOCTU areHTCTB btl-ycayr cpeaun peknamopateneis;

BbifiBNIeHME 3KCMEPTHbIX OL,EHOK OCHOBHbIX UTPOKOB, paboTatowmx B KNOUEBbIX CEFMEHTaX MUHAYCTPUM YCAYT NO
NPoOABUNKEHUIO NPOAYKTOB U YCAYT;
Bcero 6b1210 onpoweHo 209 3KcnepToB.;

PaH)XupoBaHue Haubonee nsBectHbix BTL-areHTCTB NO cheaylowMm NoKasaTensam:
- O6wwmii peitTuHr BTL-areHTCTB N0 YPOBHIO OCBEAOMIEHHOCTU U MO A0/1e No/b3oBaTenen ux ycnyramm**
- PeiTuHr BTL-areHTCTB B Ka)KA0M U3 CErMEHTOB PbiHKa (Bcero 7):
eDirect marketing
eConsumer Promotion
*Trade marketing
eEvent marketing
*POSM & In-Store Visual Communications , cyseHupHasa npoayKums
eDigital marketing
eMHTEerpMpoBaHHbIe KOMMYHUKaALUKU

OUuEeHKMN KIMeHTaMM OCHOBHbIX UTPOKOB PbiHKa B KaXKAOM CEerMeHTe Nno napameTpam®*:
*A3BeCTHOCTb (C TOUYKU 3peHUs IKcnepTa)
*KpeaTMBHOCTb (TBOpPYECKWUUW, HECTaHAAPTHLIM NOAXOA K peanu3auuvm NnocTaBrieHHbIX 3aaay).
* KayecTBO MCNOSHEHUs1 NPOEKTOB (CobnoaeHne CPOKOB, OromKeTa, yTBEPXKAECHHbIX KpUMTEpUeB NpoeKTa n
AOCTUXeHue 3anfiaHMpoBaHHOroO pe3yrbraTa).
*LleHa (cooTHOLWEHMEe LeHbl U KayecTBa npeaocTaBrisieMbIX YCIyr)

* MpedsapumesnbHO napamempsl OUeHUBAMCA SKCIEPMAMU 10 CMeneHu 3HAYUMOCMU fpU 86160pe G2eHMCEMaa, ¢ MOCAedYOUWUM
npuceoeHuUem UM 8eco8bIX Ko3ghguyueHmos.
*Bce pelimuHau cmposamcsa no ybbigaHuUto rnokaszamesed, 8 c/iy4ae 00UHAKO8bIX NoKazamesel 0718 HECKOAbKUX d2eHmMcme 8 pelimuHau OHU Ompaxcaro mcs 8



workline

group

Pe3ynbTaTUBHOCTDL

Ob6wian ctaTucTuKa

Pe3synbratuBHbIE Hepe3ynbratuBHble

He npowen or60p 3¢

He pa6oraer ¢ BTL
56

Otkazbi* 246
loToBbie WHTepBbIO 209

HeakTugHpie
KOHTaKTh 537

Bcero 6b1n10 npeaoctaBneHo 1078 yHMKaNbHbIX KOHTAaKTOB



workline MeToaonorua u onucaHue uccaeaoBaHuA
group

Onpoc npoBoauaca nocpeacTsom on-line aHkeTupoBaHuA 3KcnepToB. ONpaWMBaAUCh COTPYAHUKU KPYMHEMALLMUX KOMMNaHUIA-
peknamogarteneit Poccuu B pasainyHbIX OTpacaax 6usHeca (komnaHuu Bbibupanucob us TOP-150 peknamopgateneit Poccum — B uenom B

onpoce y4yacTBOBa/In COTPYAHUKN 98 KOMNaHWUIA):

FMCG-Food 19
FMCG-Non Food 19 \\% E
Tabak 10 u
Ankoronb 9 'nBev

BRITISH AMERICAN 2
7 TOBACCO SUN InBev Russia

Ayano/Bugeoun dNeKTpoHUKa

AsTo/MoTo0 6 & @% @

MeguumnHa u dapmaueBTUKa 6 Microsoft

TenekommyHuKauum u CBAsb 5 @

% m

PHILIP MORRSS = B

MHdopmaumoHHble TexHonornu 4 = nm : o g{;ﬁ 2
-~ o 2 "

BaHkK, ®uHaHCcbI M CTpaxoBaHue 3 BunalH . T L

Po3Hu4yHana Toprosna 2

Urpywkn n Tosapbl ana aereii 1 Cb
Hepsuxumoctb u Puantopbill 1 MErADOH LOREAL

CMMWM u Uspatenbcteall 1

()

Opyroe 7



workline CnUCOK onpoLLeHHbIX KoOMMNaHU-peknamoaatenemn
group

1. AKZONOBEL DECORATIVE PAINTS 36. MICROSOFT 71. WUHTOCCTPAX
ARLA FOODS ARTIS 37. MONDELEZ INTERNATIONAL 72. KAMMAPU PYC
2. AVON 38. NBC UNIVERSAL 73. KOMMAHUA APHECT
3. BAYER 39. NESTLE 74. META®OH
4. BMW 40. NIKON 75. MEPL,
5. BRITISH AMERICAN TOBACCO 41. NISSAN 76. MTC
6. CCHELLENIC 42. PEPSICO 77. HKPOCHE®TbH
7. CHANEL 43. PERNOD RICARD 78. OYAKOBO
8. COCA-COLA HELLENIC 44. PHILIP MORRIS 79. NMWBOBAPEHHAA KOMMNAHUA BATTUKA
9. COLGATE PALMOLIVE ZAO 45. PHILIPS 80. Pb
10. CONTINENTAL 46. PIONEER 81. PBK
11. DANNEMANN CIGARRENFABRIK GMBH 47. PMI 82. PEAN
12. DANONE 48. RECKITT BENCKISER 83. PEKWUTT BEHKU3EP
13. DIAGEO 49. ROCKWOOL 84. PO/Ib®
14. GE MONEY BANK 50. SANDOZ 85. CAJJAMAHZAEP BOJIN PYC
15. GFD RUS 51. SCA 86. CBEPBAHK
16. GROUPE SEB 52. SONY 87. cAc-oyac
17. HANSA 53. SPECTRUM BRANDS 88. CEHIOBEH
18. HEINEKEN 54. SUN INBEV 89. CUHEPTMA
19. HENKEL 55. THE COCA-COLA COMPANY 90. T4 CO/MHEYHbIE NPOAYKTbI
20. HILL'S PET NUTRITION 56. UNILEVER 91. THK-BP
21. HOME CREDIT BANK 57. WESTERN UNION 92. ®PUTO NIEM MAHYDAKTYPUHT
22. HYUNDAI MOTOR CIS 58. WILLIAM GRANT & SONS DISTILLERS LTD 93. XACBPO PALLA
23. IMPERIALTOBACCO 59. AN ABTOMOTUB 94. WTAOA MAPKETUHT
24. JOHNSON & JOHNSON 60. AHO OPTKOMMWTET CO4M 2014 95. 3HKATL,
25. JTI 61. ACTE/INAC ®APMA 96. SPECPYC
26. KASPERSKY LAB 62. BEJIAA JAYA TPEAONHT 97. 1OCb PAPMA
27. KRAFT FOODS 63. BbIMIME/IKOM 98. AAPAH
28. LEGO 64. TA3MPOM HE®Tb
29. LG ELECTRONICS 65. TK KAPAIMY3
30. LOREAL 66. TNIAKCOCMUTKANH XE/ICKEP
31. MAILRU 67. TPYMMNA KOMMAHWIA PYMELMWA
32. MARS 68. TPYMMNA CEB-BOCTOK
33. MAXXIUM 69. [OENAPTAMEHT MH®OPMALMOHHbIX
34. MCC TEXHOJIOTMIA MPABUTE/IbCTBA MOCKBb!
35. MICHELIN 70. OOLWWPAK PYC 6



workline MopTpet uenesoi ayautopmm

group

AVpeKTop, pyKoBOAUTENb BbICLLIEro 3BeHa
PykoBogutenb cpepHero 3BeHa

bonee 3-x net Ot 2-x po 3-x net KsanuéduumnposaHHbIii cneumanmcrt

B Apyroe

87

44
' 13 ( 42 ‘
10
4

87% pecnoHaeHTOB pabotatoT ¢ BTL areHTcTBamu 6onee 3-x ner.
Cpeau onpoLleHHbIX 3KcnepTos 42% ABnA0TCA KBaAMPULUPOBAHHbIMU cneuunannctamm, 44%
pykosogutenamm cpeaHero 3seHa U 10% 3aHumatot TOlNoBble no3nuun.



CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 20
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 42
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 4.4
PeTUHr noanbHOCTU 46
CMHU 51



workline Ucnonb3oBaHue pasnnyHbix Bugos BTL-ycayr
group

Yacro MUHorpa B Hukorpa

POS-materials

Consumer Promotion
Didgital marketing

Trade Marketing

UHTerpmnpoBaHHble
KOMMYHUKaLUn

Event Marketing

Direct Marketing 42

Q1-Q7. Kakue u3 nepeyucnaeHHbix sudos BTL-ycaye Bam/eaweli KOMAAHUU MPpUxo0us0Cs UCrnosnb308ams 8 Bawel

desmesibHocMu 3a rocsnedHue 2-3 200a?
baza: % om ecex onpoweHHbIx N=209



CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 46
PeTUHr noanbHOCTU 48
CMHU 53
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PeirTuHr BTL-areHTCTB NO YPOBHIO

Workl‘ggﬁ CMOHTAHHOrO 3HaHuA (1)

InBrief. 10

31 Intensive. 9
29 TviN Imc[ll] 9

25 Poster OneJJ] 8

33

Ark Connect

Progression 23 ICON. 7
IT™ Diversity[Jj] 6
Momentum BeeTLl 6
Global Point NMT. 6
TMA LennenunH KoI 5
Seven SPN Ogilvyl 5
DRIVE adv TWIGA 5
Index Openl 5
Active8 IMPACTOf] 4
BE!MA Coral Promotionl 3
UNIONLINX M-naiinepl] 3
ba3a: % om ecex onpoweHHbIX N=209 "

Q9. Kakue azenmcmea BTL-ycnye Bel 3Haeme, xoms 6bl Mo Ha38aHUK?



workline

group

AVENU-Promotion
Bounty

ONYX

COMWAY GROUP
Element 119
InTown
BARRACUDA
Brandl
Citymetria

Daily Marketing
Brands’ Division
Eventum premo

Grey/G2

CMOHTAHHOro 3HaHuA (2)

Q9. Kakue azenmcmea BTL-ycnye Bel 3Haeme, xoms 6bl Mo Ha38aHUK?

PeirTuHr BTL-areHTCTB NO YPOBHIO

IMAGENCY|| 1

Itella Connexions|| 1

NMT|| 1

RUSINFO| 1

MapkeHTa|| 1

BTL Full Service| 1

Elefante| 1

Market Group|| 1

Region Service (LMC)| 1

MNn.0.C. Martepuanni| 1
AdMiracle Retail| <1

Apyrue| <1

®abpuka AM| <1

baza: % om ecex onpoweHHbIx N=209
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PeirTuHr BTL-areHTCTB NO YPOBHIO

workline

group

Orange
ACTION
Progression
e:mg

SPN Ogilvy
Global Point
IT™

Ark Connect
TMA-DRAFT
BE!MA
TWIGA
Poster One
Seven
UNIONLINX
BrandNew
BeeTL
InBrief
Grey/G2
ICON

OPEN

HaBeAeHHOro 3HaHuA(1)

64
56
52
47
44
43
42
41
40
39
39
36
33
33
32
30
29
28
28
27

Q10. B32naHume Ha amom CrucoK, KaKkue a2eHmcmaea 8bl 3Haeme o HA38aHUKO?

Momentum 26
TVIN IMC 26
Index 25
IMPACTO 23
LBL 22
Brands&Division 21
LlennenuH Ko 21
Coral Promotion 21
Intensive 21
Point Passat 20
Praktika 20
ONYX 19
M-naiiHep 18
BARRACUDA 17
Clever Group 17
Bounty 17
MapyKeHTa 16
Market Group 15
IMAGENCY 15
ACG 14

baza: % om ecex onpoweHHbIx N=209
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PenTtuHr BTL-areHTCTB NO YPOBHIO

workline HaBe/LeHHOro 3HaHuA(2)

group

Diversity
Mo3aunkmepgua

Daily Marketing

DRIVE adv

Eventum premo
Simple Communications
Vitrina A

Anbtep Iro NMpomoyLiH
Citymetria

Modul Pro

NMT

RUSINFO

InTown

Ace Target
IcePromotion

Active8

Brandl

Elefante

MN.0.C. Marepuanbl

®abpuka oM

Q10. B32naHume Ha amom CrucoK, KaKkue a2eHmcmaea 8bl 3Haeme o HA38aHUKO?

BTL Full Service
COMWAY GROUP
Itella Connexions
AD POWER
Global Service
Region Service (LMC)
Apyrue

UnnaH

Maiiep

Yeiin Pyc
AVENU-Promotion
EuroContact

OXXu dnb

ABC group

Master Class

nnc '‘mMm-cuTu'
Trademag
AdMiracle Retail
AM basuc
BTL'STUDY

MIA Group

baza: % om ecex onpoweHHbIx N=209

7
7
7
5
5
5
5
5
5
5
5
4
4
3
3
3
2
1
1
1
1

14



workline PeiiTuHr BTL-areHTCTB No oNnbITy cOTpyaHMYecTBa (1)
group

- OcCHOBHOe€ areHTCTBO

action| INZ 26
Orange - 6 25
e:mg. 4 22
Ark Connect I 8 22
Global Point| I 20
Progression . 2 20
rrv N 19
BemA 2 18
T™A-DRAFT NG 17
Index N2 15
seven IS 14
BrandNew|[IEE 13
unioNLinx 2 12
Intensive - 4 12
BeeTL 11
OPEN| B 10
InBrief| 51 9
M-naiinep| [JI2IM 9
8
8

TWIGA
Poster One| I3

Q11. C Kakumu u3 amux aezeHmcme 8bl COmpyoOHUY4aAu 3a rnocaedHue 3 2oda?
Q12. Kakoe u3 aezeHmcme si8a1semcs 0414 eauieli KOMNaHUU OCHOBHbIM ?

CoTpyaHuuanu 3a nocnegHue 3 roga

impacto IIIZEN 8
Tvin imc IR 8
ICON 7
Modul Pro 7
Momentum 6

Praktika. 2 6
Diversity. 3 6
comway Group 2l 5
LlennenuH Ko
Acc|IEE
Citymetria| Il
Clever Groupl
Daily Marketing
iIMAGENCY Il
Market Groupl <1
SPN Ogilvy
Coral Promotion
Grey/G2

LBL

Active8

Rl R T T T RNT RT T RT

baza: % om ecex onpoweHHbIx N=209

15



workline

group

- OcCHOBHOe€ areHTCTBO

CoTpyaHuuanu 3a nocnegHue 3 roga

PeiATuHr BTL-areHTCTB NO onbITy cCOTpyaHM4YecTBa (2)

Brands Division 4 BARRACUDAN 1
NMT 4 Elefante™ 1
Point Passat/[llll 4 Eventum premo 1
InTownI 13 OXu b 1
Itella Connexions 3 RUSINFO 1
ONYX | <13 Simple Communications 1
Mosaukmegua | <13 Unnang 4
Bounty 2 ABCgroupll 1
DRIVE adv 2 Ace Target]l 1
IcePromotion 2 AOM Basuc|| 1
Region Service (LMC)|[§12 Maiiep
Opyrne 2 AD POWER
N.0.C. Matepuansi [l 2 AdMiracle Retail
Brandl||} 2 AVENU-Promotion
BTL Full Service ™ 2 EuroContact
Global Service| ™ 2 Trademag <
Master Class @ 2 ABK-HeBa
Vitrina A |1 2 Anbtep 3ro MNpomoyLuH
MapkenTa 812 Yeiin Pyc
dabpuka AM B 22 BeiiH TexHONOAKMUC

Q11. C Kakumu u3 amux aezeHmcme 8bl COmpyoOHUY4aAu 3a rnocaedHue 3 2oda? baza: % om ecex onpoweHHbIx N=209

Q12. Kakoe u3 azeHmcme aeaaemcs 0414 sauieli KOMIaHUU OCHOBHbIM ?

16



3aBUCUMMOCTDb YPOBHA OCBeAOM/IEHHOCTHU 06 areHTCcTBE M ONbITa

workline pa6oTbl ¢ HUMM (1)

group

30 KBagpaHT A.
BbICOKM ypOBEHb
M3BECTHOCTM U OXBaTa

KsappaHT B.
YpoBeHb 0xBaTa

e KnneHToB — 24(30%) o ACTION
cpegHero, HO 25 # Orange
HEeOOCTAaTOK U3BECTHOCTU
_ 0
2(24) ® emg
® Ark Connect
=
)
% 20 ® Global Point ® Progression
g ® IT™M
9 KesagpaHT D. ® BEIMA
5 ypOBeHb ® TMA-DRAFT
=
g N3BECTHOCTU U 15 ® Index . <
even
= OXBaT K/IMEHTOB —
[01] ® BrandNew
o HU>Xe cpeaHux ) ® UNIONLINX
T © ® Intensive
o noKasaTte/sien no ® Beell
S PbIHKY -47(58%) 10 ® OPEN
(E M—nal?lk{ep IMPACTO ® InBrief
Q Praktika ® ® TWIGA
(@) * ® TVINIMC Poster One
® Modul Pro # ICON
Ko@
® COM YGROUPi 205 rSIt\( e vemen
’ Wa |t\/mt% <EE&"%“’UF’ (Coral 30 40 . >0 KBagpaHT C *0
® /®tivesIT l\/Iar(etmg . Promot|on ® Grey/G2 AP > )
. IteIIa andefm)wm L ] |\/|O3al/IKNlE%I/Ia Sointp SPN Ogilvy Bbicokumn ypoBeHb N3BECTHOCTMH,
C. eioeenis DRI &vBoUNLY o e HO K/IMEHTOB MOT/10 6bl HbITL
i ORI A o
g B LES A -=' %y,@ﬂ@tun. RN UDA Brands Division X
TP @1 ce arﬁ%&mﬁ@m%@bmﬁ/m Gosbwe — 8 (10%)

YpoBeHb M3BECTHOCTU areHTCTBa (% OT ONpPOLUEHHbIX)

Touka nepeceyeHus oceii: Ocb X — cpeaHUI NoKasaTesb No U3BECTHOCTU
areHTcTB (18),0cb Y —cpeaHuii nokasartesib No onbITy COTpygHUUecTBa (6%)

17



3aBUCUMMOCTDb YPOBHA OCBeAOM/IEHHOCTHU 06 areHTCcTBE M ONbITa

workline pa6oTbl ¢ HUMM (2)

group

31 KBagpaHT A.
BbICOKWI ypOBEHb
M3BECTHOCTU U OXBaTa
KnneHTos — 24(30%)

26 @ ACTION
® Orange
B
]
® em
% ® Ark Connect ¢
(]
321
S
c ® Global Point ® Progression
()
,6 ® ITM
3 ® BE!MA
o ® TMA-DRAFT
E 16
I
[ ® Index
S @ Seven
=
: ® BrandNew
a , ® UNIONLINX
x ® Intensive
o ® BeeTl
11
® OPEN
~ .
IMPACTO nBrief
i ® TWIGA
Praktika a ® TVINIMC ® Poster One
- #® ICON
6 Viomentum
18 23 28 33 38 43 48 53 58 63 68

YpoBeHb M3BECTHOCTU areHTCTBa (% OT ONpPOLUEHHbIX)
18



3aBUCUMMOCTDb YPOBHA OCBeAOM/IEHHOCTHU 06 areHTCcTBE M ONbITa

workline pa6oTbl ¢ HUMM (3)

group

6 T T
18 23 28

LlennenunH Ko

®
5
PPT: ® Grey/G2
Promotion
4
® ®
Point Passat
Brands Division
3
ONYX

OxBaT KAMEHTOB (% OT ONPOLLEHHbIX)
N
L ]

58 63 68

KeapgpaHT C.

BbICOKUIA YypOBEHb U3BECTHOCTH,
HO KIMEHTOB MOT/10 bbl bbITb
6onblie — 8(10%)

YpoBeHb M3BECTHOCTU areHTCTBa (% OT ONpPOLUEHHbIX)

19



3aBUCUMMOCTDb YPOBHA OCBeAOM/IEHHOCTHU 06 areHTCcTBE M ONbITa

workline pa6oTbl ¢ HuMu (4)

group

KeappaHT B. 10,0

ypOBeHb OXBaTa K/IMEeHTOB — BblLle
cpep,Hero, HO HEAOCTATOK U3BECTHOCTU —
2(2%) =

9,0 -

M-naitHep

8,5 -

8,0 -

OxBaT KAMEHTOB (% OT ONPOLLEHHbIX)

7,0 4

® Modul Pro

6,0
0 2 4 6 8 10 12 14 16 18

YpoBeHb M3BECTHOCTU areHTCTBa (% OT ONpPOLUEHHbIX)
20



3aBUCUMMOCTDb YPOBHA OCBeAOM/IEHHOCTHU 06 areHTCcTBE M ONbITa

workline pa6oTbl ¢ HUMM (5)

group

6-0
T T T T T T T T U, UT
0 2 4 6 8 10 12 &iversity 16 18
KsagpaHT D. COMWAY
YpoBeHb M3BECTHOCTM U ittt 50
0 -
OXBaT K/IMEHTOB — HNXe . Market G
. ® Citymetria @ Daily £C6.|MgGENaCr\;e roup ®
cCpeaHnX NoKa3satesien no Marketing Clever Group
. PpblHKY -47(58%)
x
)
T 4,0 -
g ® Active8 ® NMT
o
=
o ® Itella Connexions ® InTown ® Mosankmeana
=
o
X 3,0 +
o0 . .
E Region Service
I Brand|
g .[prrme L] fen ® IcePromotion ® DRIVE adv ® Bounty
§ Master Class Rois
= Matepuansi 20 -
S ° ® ® g Pabpuka M ® Vitrina A ® MapxeHTa ’
x BTL Full Service
(@)
® [kndne @ WnnaH ] ® RUSINFO #sikyvsiatum premo ® BARRACUDA
ABC group ) Elefante Communications
Maviep
.BeltH @/MBasuc o ° ® Ace Target 1,0
TexHoNnoAXKMuc,
AVENU-Promotion,
® AdMirfle Retail,® Trademag, ® LN AD POWER, ® Anbtep 3ro NpomoywH,
EuroContact,
0 -

YpoBeHb M3BECTHOCTU areHTCTBa (% OT ONpPOLUEHHbIX)
21



CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentuHr areHtcrs BTL ycayr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 46
PeTUHr noanbHOCTU 48
CMHU 53
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PeutuHr areHtcts POS-Materials

workline
e NUOEPDI
3HaHMe " LieHa KauectBo M3BecTHOCTb  KpeaTuBHOCTb
“action! | ACTION % 6.8 6.9 7.0 6.7
O "

Ark Connect % 6.6 7.6 6.9 7.2

11
Orange % 6.0 6.6 7.9 6.8
|Zl”‘"— Progression % 5.9 5.4 7.8 5.9

= 10
e:mg exmg % 6.8 7.1 7.3 6.9
Im™ IT™ 9% 6.4 6.8 6.7 6.6
LBL 8% 6.8 7.4 7.4 5.4
L. TMA-DRAFT 7% 6.4 7.1 7.2 6.7
Fre e BrandNew 7% 7.1 7.4 6.4 7.5
CLOBAL POINT G obal point 6% 5.5 7.4 6.5 7.6

1

MA BE!MA 6% 6.7 7.6 6.6 7.1
INB Q) EF InBrief 6% 6.3 7.1 7.3 6.4
VITFIII'\IhﬂA Vitrina A 6% 7.1 7.7 8.7 6.7

Q36.Kakue u3z aezeHmcme ussecmHoix Bam, Bl 3Haeme Kak azeHmcmea npedocmasasouue ycayau 8 obaacmu POSM? . [Moxcanyticma, oueHume Kaicooe u3

HA38AHHbIX Bamu azeHMcme no amum xapakmepucmukam rno wkase om 1 0o 10, 20e 1 - HaumeHbwuli 6aaa, a 10 - Hausbicwuli 6ansn.
23

baza: nons3zosamesnu POSM N=203



PeisTuHr areHtctB POS-Materials (2)

workline
group
3HaHUe LeHa Kauectso U3BecTHOCTb KpeaTUBHOCTb
BeeTL 5% 5.5 6.0 6.0 7.0
Intensive 5% 5.8 6.0 5.9 6.3
Seven 5% 6.5 7.2 6.7 6.7
Index 4% 5.9 7.1 6.3 5.8
TWIGA 4% 6.8 7.4 7.3 8.3
Clever Group 4% 6.4 7.3 7.9 7.0
ICON 4% 5.4 7.8 7.4 8.3
UNIONLINX 4% 6.5 7.0 6.3 7.5
Anbtep 3ro MpomoyuwiH 4% 6.6 6.1 7.4 6.4
Bounty 3% 6.6 6.7 6.1 6.4
Coral Promotion 3% 7.4 8.1 7.6 7.6
Poster One 3% 5.6 5.7 6.0 5.0
N.0.C. Matepuansi 3% 53 5.9 6.6 4.9
LlennenuH Ko 3% 5.4 8.4 8.0 8.1
Diversity 3% 8.0 7.3 6.3 7.0
DRIVE adv 3% 7.5 8.2 5.0 7.5
Momentum 3% 6.2 6.2 5.8 6.8
Praktika 3% 7.2 8.0 6.8 7.7
SPN Ogilvy 3% 5.0 6.0 7.3 6.7
TVIN IMC 3% 7.3 8.5 7.0 7.8 n

baza: nons3zosamesnu POSM N=203



PeicTuHr areHtcte POS-Materials (3)

workline

group

OcTanbHble areHTCcTBa, 3HaHue 1-3%

1. [Apyroe 17. NMT

2. Brands&Division 18. Point Passat

3. Daily Marketing 19. Region Service (LMC)
4. Grey/G2 20. dabpuka AM

5. IcePromotion 21. Ace Target

6. Market Group 22. Active8

7. MagxeHTa 23. Citymetria

8. ACG 24. Global Service

9. OPEN 25. IMAGENCY

10. M-naviHep 26. ONYX

11. COMWAY GROUP 27. Simple Communications
12. WnnaH 28. BeinH TexHoNOAXKMC
13. AVENU-Promotion

14. BTL Full Service

15. Eventum premo

16. InTown

25
baza: nons3zosamenu POSM N=203



PeutuHr areHtcts Consumer Promotion

workline NNAEPDI

group

3HaHue LeHa KauecTtBO U3BecTHOCTb KpeaTuBHOCTb
m ACTION z/; 4.6 4.8 5.0 3.7
em Orange 22 % 5.5 5.9 6.0 6.0
-mg e:mg % 5.7 6.5 8.5 6.9
O Ark Connect 3/,,9 7.0 6.2 5.0 4.2
ity TMA-DRAFT 3/06 5.8 6.5 5.8 5.8
M' - o Progression 2%6 5.7 6.6 7.1 6.9
GLORAL POINT Global Point 12/: 6.2 5.2 3.8 4.5
MA . BE!MA % 4.3 5.3 5.5 5.2
Seven 1%8 5.0 4.9 6.4 5.6
IT™ 1%6 5.5 5.7 6.1 5.1
ICON 1%5 3.8 4.1 5.7 4.3
OPEN 10/5 4.3 5.7 6.2 3.7
Index }%5 7.1 7.2 5.9 6.1
BeeTlL 1%‘)‘ 5.8 6.5 4.7 4.8
Intensive 1%‘)‘ 6.1 6.7 5.3 5.9
UNIONLINX 10/4 6.1 7.4 6.3 6.7
Lot BrandNew 14 6.7 6.2 4.0 5.2

%
Q21.Kakue u3 aeeHmcme uzeecmHsix Bam, Bbi 3Haeme Kak aeeHmcmea npedocmasasowue ycayau 8 obaacmu Consumer-promotion? [Moxcanylicma,

oueHume Kaxc0oe U3 Ha38aHHbIX Bamu azeHmcme no amum xapakmepucmukam rno wkaae om 1 0o 10, 20e 1 - HaumeHowul 6aaa, a 10 - Hauseicwul 6ann.
baza: nons3zosamenu Consumer Promotion N=189

26



PeiATuHr areHtctB Consumer Promotion (2)

workline

group

3HaHue LleHa KavecTtBo U3BecTHOCTb KpeaTUBHOCTb
InBrief 12% 6.3 5.8 6.5 5.1
TVIN IMC 11% 7.3 6.2 6.5 6.1
Coral Promotion 11% 7.2 6.5 5.6 5.5
TWIGA 10% 4.2 3.4 5.4 3.2
M-naiiHep 9% 4.0 6.5 6.5 5.5
Point Passat 8% 6.4 6.9 8.0 6.6
Bounty 8% 6.0 5.0 8.0 4.0
ONYX 8% 6.0 6.6 7.3 6.9
Citymetria 7% 6.0 6.5 4.0 6.0
Grey/G2 7% 6.3 6.7 6.0 6.8
Daily Marketing 7% 4.5 6.7 8.1 7.0
Diversity 7% 5.4 4.9 5.3 5.2
IcePromotion 7% 6.2 6.1 6.4 6.6
Momentum 7% 5.0 5.3 5.5 4.9
Praktika 7% 5.6 5.1 5.4 5.5
SPN Ogilvy 7% 6.3 6.9 7.5 7.4

27
baza: nons3zosamenu Consumer Promotion N=189



PeirTuHr areHtctB Consumer Promotion (3)

workline

group

OcTanbHble areHTCcTBa, 3HaHUe 1-6%

1. IMAGENCY 20. [On Inb

2.  Market Group 21. Active8

3. MagxeHTa 22. Region Service (LMC)
4. COMWAY GROUP 23. AD POWER

5. IMPACTO 24. Elefante

6. Ace Target 25. LBL

7. ACG 26. RUSINFO

8. Brands&Division 27. Anbtep 3ro NpomoyLwH
9. DRIVE adv 28. NMT

10. InTown 29. Mavep

11. Modul Pro 30. Global Service

12. Simple Communications 31. Master Class

13. [Apyroe 32. Poster One

14. Clever Group 33. WnnaH

15. UennenuH Ko 34. Yewnn Pyc

16. AVENU-Promotion 35. EuroContact

17. BARRACUDA 36. Vitrina A

18. Brandl 37. ®abpuka AM

19. BTL Full Service

28
baza: nons3zosamenu Consumer Promotion N=189



PeirtuHr areHtctB Digital Marketing

workline NNAEPDI

group

3HaHue UeHa KauvectBo U3BecTtHOCTb  KpeaTuBHOCTb
13
T hiA, TMA Draft % 5.8 5.4 6.3 6.5
12
Ark Connect % 6.7 7.6 7.4 7.8
action! ;
ACTION % 6.0 7.3 7.1 6.5
emg e:mg 9% 6.5 6.9 5.6 6.5
-4 ) Poster One o
- Poster One 7% 6.4 6.6 8.8 7.8
GREY Grey/G2 6% 6.5 7.6 8.3 7.9
Orange 6% 6.4 7.7 7.4 8.2
| ® Prosression
Witzrir.. Progression 6% 6.3 6.9 7.4 7.2
ICON 5% 6.2 6.4 5.9 6.5
ICON
TWIGA
:, “u srenr TWIGA 5% 6.7 7.7 7.8 7.3
UNIONLINX 5% 7.8 8.1 7.2 7.3

Q41.Kakue u3 azeHmcms uzeecmHsix Bam, Bbl 3Haeme Kak aeeHmcemea npedocmasasowjue ycayeu 8 obaacmu Digital Marketing? [Toxxanytcma, ouyeHume
Kaxdoe u3 Ha3eaHHbIX Bamu aceHmecme no amum xapakmepucmukam ro wkasne om 1 0o 10, 20e 1 - HaumeHbwul 6ansn, a 10 - Hausbicwul baryq
baza: nons3dosamenu Digital Marketing N=189



workline PeiiTuHr arentcts Digital Marketing (2)

group

3HaHue LeHa KauectBO U3BecTHOCTb KpeaTuBHOCTb
Global Point 4% 6.5 6.1 7.4 6.0
Seven 4% 5.6 5.8 6.0 5.5
SPN Ogilvy 4% 5.6 8.3 8.5 7.9
TVIN IMC 4% 7.5 8.1 7.8 7.3
BE!IMA 4% 7.6 7.0 6.3 7.1
Itella Connexions 4% 5.4 6.1 5.4 4.3
BrandNew 4% 6.4 8.6 7.7 9.1
InBrief 3% 4.8 5.7 6.5 5.3
Mo3ankmegua 3% 7.2 7.0 8.0 7.3
Diversity 3% 6.4 7.4 6.2 7.4
Market Group 3% 6.4 7.4 7.6 7.4

30
baza: nons3osamenu Digital Marketing N=189



PeirtuHr areHtcts B Digital Marketing (3)

workline

group

OcTanbHble areHTCcTBa, 3HaHUe 1-2%

1. Brands& Division 18. Momentum

2. Daily Marketing 19. AM basuc

3. DRIVE adv 20. dPabpuka AM

4. Praktika 21. COMWAY GROUP
5. BeeTlL 22. Coral Promotion
6. Clever Group 23. EuroContact

7. IMPACTO 24. Global Service
8. Index 25. IMAGENCY

9. ITM 26. Intensive

10. Apyrue 27. InTown

11. Apyroe 28. OPEN

12. MapsKeHTa 29. Simple Communications
13. M-nanHep 30. Yewnn Pyc

14. UennenunH Ko

15. Bounty

16. Brandl

17. LBL

31
baza: nons3osamenu Digital Marketing N=189



PeirtuHr areHtcTB Trade Marketing

workline
e NUAEPHI
3HaHue LleHa KauectBo MU3BecTHOCTbD KpeaTuUBHOCTb
27
I™ % 6.9 6.4 7.7 5.8
23

"action! NG ” 6.1 7.1 8.2 6.8

16
Orange % 6.2 6.8 8.7 7.2

(]

° 14
e'mg e:mg % 6.9 7.6 8.2 6.9

- T . 13
|’/Z£ku— Progression % 5.2 6.0 7.1 5.8
Vi Seven o 6.8 6.5 7.2 6.4
m IMPACTO 9% 5.9 6.7 6.3 6.1
(D N d ex Index 9% 6.4 6.7 6.0 7.4

T ™A
TS TMA-DRAFT 9% 6.1 7.4 8.1 6.8
BICTL

E R H BeeTL 7% 5.7 6.1 7.2 6.2
O Ark Connecti ™ 7% 6.3 7.4 7.5 7.3

Q26.Kakue u3 azeHmcme uzsecmHsix Bam, Bl 3Haeme Kak aezeHmcmea npedocmasasouue ycayeu 8 obaacmu Trade Marketing? [oxasiytcma, oueHuUme Kaxooe

U3 Ha3gaHHbIX Bamu azeHmcme rno amum xapakmepucmukam ro wkane om 1 do 10, 20e 1 - HaumeHbwul 6ans, a 10 - Hausbicwud 6ansi.
32

baza: nons3dosamenu Trade Marketing N=176



PeirTuHr areHtct Trade Marketing (2)

workline

group

3HaHue LleHa KauvectBo U3BecTHOCTb KpeaTUBHOCTb
Global Point 6% 5.0 5.4 6.8 5.8
ICON 6% 7.0 7.1 7.7 8.0
OPEN 6% 6.3 6.5 7.1 5.0
UNIONLINX 6% 5.6 6.2 7.0 6.3
BE!IMA 6% 3.7 4.8 7.1 5.7
NMT 6% 6.8 5.8 6.2 5.5
Coral Promotion 5% 7.6 6.3 7.8 5.6
InBrief 5% 5.7 6.4 7.6 6.4
Point Passat 5% 6.4 7.3 7.2 4.8
Daily Marketing 5% 7.0 5.9 6.0 6.5
Praktika 5% 6.8 7.0 6.3 6.1
BrandNew 5% 4.3 3.8 7.3 4.0
ACG 4% 5.7 5.9 5.7 6.0
Clever Group 4% 7.1 7.4 7.0 7.3
ONYX 4% 6.4 5.9 6.3 5.1
TWIGA 4% 3.1 3.6 7.3 4.0
M-naiiHep 4% 6.1 6.1 6.7 6.6

33
baza: nons3dosamenu Trade Marketing N=176



PeirTuHr areHtctB Trade Marketing (3)

workline

group

OcTanbHble areHTCTBa, 3HaHue 1-3%

1. Citymetria 19. UennenwnH Ko
2. Ace Target 20. Brandl

3. Bounty 21. Elefante

4. IcePromotion 22. Grey/G2

5. Momentum 23. Simple Communications
6. Brands&Division 24. Trademag
7. COMWAY GROUP 25. [pyroe

8. Diversity 26. MapaxeHTa
9. Intensive 27. Mawuep

10. Poster One 28. AD POWER
11. Region Service (LMC) 29. BTL'STUDY
12. TVIN IMC 30. InTown

13. AVENU-Promotion 31. Master Class
14. BARRACUDA 32. SPN Ogilvy
15. LBL 33. ABK-Hesa
16. Market Group 34. Yenn Pyc
17. RUSINFO

18. Vitrina A

34
baza: nons3dosamenu Trade Marketing N=176



PeiATUHIr areHTCTB MHTErpUPOBaHHbIE KOMMYHUKALUN

WOfklggﬁ NAEPDI

3HaHue LleHa KauectBo MU3BecTHOCTbD KpeaTUBHOCTb

m ACTION 21% 5.9 6.6 7.9 7.0

Orange 18% 6.3 7.6 8.2 7.1

s Progression 17% 5.9 6.8 7.6 6.4

by TMA-DRAFT 16% 6.3 6.3 8.2 6.6

e:mg e:mg 15% 7.0 7.1 7.8 6.9

O Ark Connect 11% 6.7 6.8 8.1 7.5

™M p: BE!MA 9% 6.8 6.6 7.9 6.9

IT™ TV s% 8.0 8.3 8.2 7.7

GLOBAL POINT Global Pointl 7 6.6 7.4 7.5 7.8

INBR)EF InBrief[ll ;o 6.0 7.3 7.5 7.2

= v e =l v BrandNew D 6o 51 7,3 9,1 7,5

TW'GA TWIGA 6% 5,0 5,4 8,4 6,5

Q46.Kakue u3 aeeHmMcmas u38eCcmHsbix B(JM, Bbl 3Haeme Kak azeHmcmaa npedocmasnmobuue ycsyeu e obaacmu VIHme2pupoB8aHHbIX KOMMVHUKCIMUU?
lNoxanyticma, oueHume Kax0oe U3 Ha3eaHHbIX Bamu azeHmecme no amum xapakmepucmukam no wkase om 1 0o 10, 20e 1 - HaumeHbwuti bansn,
a 10 - Hausbicwul 6anin. 35

baza: nons3dosamenu MIHmMe2pupo8aHHbIX KOMMyHUKayul N=184



workline PEeUTUHr areHTCTB MHTErpupPoBaHHbie KOMMYHUKaLuu (2)
group

3HaHue LeHa KauvectBo U3BecTHOCTb KpeaTUBHOCTb
Index 5% 6.6 7.2 6.8 7.6
Seven 5% 6.4 6.8 7.4 6.2
UNIONLINX 5% 6.1 7.8 8.7 7.6
SPN Ogilvy 5% 3.7 5.6 8.6 5.7
TVIN IMC 5% 7.1 7.1 8.8 6.6
DRIVE adv 4% 6.3 6.3 6.3 6.0
ICON 4% 6.3 6.8 7.6 7.5
Clever Group 4% 6.6 8.3 8.3 7.7
Market Group 4% 6.4 6.4 7.3 6.3
Momentum 4% 6.1 6.4 6.7 7.1
Coral Promotion 3% 9.0 8.4 7.6 8.8
Intensive 3% 7.4 8.6 5.4 7.8
Point Passat 3% 4.8 4.8 6.4 2.8

36
baza: nons3osamenu IHMe2pupo8aHHbIX KOMMYHUKayul N=184



PeATUHI areHTCTB MHTErpupoBaHHblie KOMMYHUKauuum (3)

workline

group

OcTanbHble areHTcTBa, 3HaHune 1-2%

1. BeeTlL 17. COMWAY GROUP
2. Brands&Division 18. NMT

3. Grey/G2 19. OPEN

4. InTown 20. Poster One

5. MagxeHTa 21. Region Service (LMC)
6. ACG 22. RUSINFO

7. Daily Marketing 23. Active8

8. Diversity 24. Eventum premo
9. [Xun3nb 25. Global Service
10. IMAGENCY 26. IMPACTO

11. Praktika 27. LBL

12. Simple Communications 28. Modul Pro

13. M-nanHep 29. ONYX

14. AD POWER 30. UennenuH Ko
15. Bounty 31. Yenn Pyc

16. Citymetria 32. [pyroe

37
baza: nons3osamenu IHMe2pupo8aHHbIX KOMMYHUKayul N=184



PeirTuHr areHtctB Event Marketing

workline NNAEPDI

group

3HaHue LeHa KauectBo U3BecTtHOCTb KpeaTusHOCTb
23
Orange % 6.1 7.0 8.0 7.0
23
e:mg % 7.4 7.7 7.5 7.2
21
UNIONLINX % 6.1 6.9 8.5 6.5
18
ACTION % 6.9 7.3 8.3 7.6
‘ ’ 17
g Ark Connect % 6.8 7.7 7.8 7.9
- 1
MA BE!MA %6 5.9 6.6 7.1 6.7
' 14
E{; LennennH Ko % 6.1 6.9 7.8 7.3
e 13
Progression % 6.0 7.1 7.6 6.8
L e v s = e BrandNew ]o./3 6.4 7.1 7.4 7.1
3 P(C 10
GLOBALPOINT &1 obal Point ” 6.3 6.7 7.7 6.8
IT™M v 9% 7.0 7.2 7.1 6.4
TOMATO momentum Momentum 9% 5.1 5.5 6.8 6.8
T P18
B TMA-DRAFT 9% 7.3 7.4 8.0 7.3
® nmund(a‘lggeﬂx(y Index 8% 6.5 6.4 6.5 6.0

Q31.Kakue u3 aeeHmcme usgecmHoix Bam, Bbl 3Haeme Kak aeeHmcmaa npedocmasnasoujue ycayeu e obaacmu Event Marketing? [Noxanyticma,
oueHume Kaxdooe u3 Ha3gaHHbIX Bamu azeHmeme rno amum xapakmepucmukam o wkane om 1 do 10, ede 1 - HaumeHbwuti 6ann, a 10 -

Hausbicwul basi.
baza: nons3zosamenu Event Marketing N=196
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workline PeiAiTuHr areHTctB Event Marketing (2)

group

3HaHue LUeHa KauectBo U3sBecTHOCTb KpeaTuMBHOCTL
Eventum premo 7% 5.6 5.5 7.4 6.2
InBrief 7% 4.4 6.2 6.7 6.4
ICON 7% 6.3 7.1 7.1 8.0
Intensive 7% 8.7 8.8 7.2 8.1
SPN Ogilvy 7% 5.5 6.8 9.2 8.0
Modul Pro 6% 6.4 6.1 6.6 5.7
Seven 6% 6.1 7.2 7.2 6.6
DRIVE adv 6% 5.8 7.0 6.6 6.4
IMAGENCY 5% 4.0 5.3 4.4 4.0
TVIN IMC 5% 8.0 7.1 7.0 6.9
Opyroe 5% 7.4 8.7 6.7 9.1
Clever Group 5% 5.2 7.4 7.2 7.0
Mapg)xeHTa 5% 6.2 7.0 6.2 6.8

39
baza: nons3zosamenu Event Marketing N=196



PeirTuHr areHtcTB Event Marketing (3)

workline

group

OcTanbHble areHTCTBa, 3HaHue 1-4%

1. [dpyroe 18. Diversity 35. RUSINFO
2. BeeTlL 19. Elefante 36. ®abpuka AM
3. Praktika 20. Simple Communications 37. Yenn Pyc
4. TWIGA 21. AD POWER

5. Daily Marketing 22. AVENU-Promotion

6. Market Group 23. LBL

7. ACG 24. Region Service (LMC)

8. Coral Promotion 25. BTL Full Service

9. Brands&Division 26. NMT

10. Citymetria 27. Point Passat

11. Grey/G2 28. Poster One

12. InTown 29. Anbtep Oro NpomoyLwH

13. OPEN 30. [Opyrue

14. M-nanHep 31. BARRACUDA

15. Active8 32. COMWAY GROUP

16. Bounty 33. IcePromotion

17. Brandl 34. IMPACTO

40
baza: nons3zosamenu Event Marketing N=196



PeiiTuHr areHTcTB Direct Marketing\CRM

workline NNAEPDI

group

3HaHue LeHa KauectBo MU3BecTHOCTb KpeaTUBHOCTb
TMA e
R TMA-DRAFT % 6.1 6.0 6.4 6.2
-4 ) Poster One 13
L Poster One % 7.3 7.2 9.0 5.6
e DOgression . 12
Uitii.. Progression % 6.2 6.4 7.0 7.2
12
O Ark Connect % 6.3 7.2 7.7 7.7
~ _ 12
e:mg e:mg % 7.5 7.5 7.8 6.8
Orange 12
8 % 5.5 5.7 6.9 6.2
_action!_ .
ACTION % 6.9 6.3 6.9 6.9
Market G 9
Market Group 8% 4.8 5.0 6.0 4.9
L v e =l = we BrandNew 8% 5.5 5.5 5.2 5.6
ITM IT™ 7% 5.1 6.1 5.5 6.0
i UNIONLINX 7% 6.4 5.2 5.3 6.1
1 : : : :
MA BE!MA 6% 8.0 7.3 7.2 7.6
GLOBAL POINT i 9
_ . Global Point 6% 5.2 4.9 5.2 5.6
INBR)EF InBrief 6% 5.3 4.7 5.3 5.4

Q16.Kakue u3 azeHmcme uzsecmHsix Bam, Bl 3Haeme Kak azeHmcmead npedocmasasioujue ycayeu 8 obaacmu Direct Marketing? [oxarnyticma, oueHume

Kaxdoe u3 Ha3gaHHbIX Bamu azeHmcme rno amum xapakmepucmukam ro wkane om 1 do 10, e0e 1 - HaumeHbwul 6ans, a 10- Hausbicwud 6ans.
41

baza: nons3dosamenu Direct Marketing N=196



workline PeiiTuHr arentcre Direct Marketing/CRM (2)

group

3HaHue LeHa KauyectBo U3BecTHOCTb KpeaTUBHOCTb
dabpuka M 5% 6.6 7.1 6.0 4.1
COMWAY GROUP 4% 4.8 6.5 5.8 4.5
Daily Marketing 4% 6.7 6.3 6.3 7.3
Intensive 4% 8.0 7.8 7.7 6.7
Itella Connexions 4% 6.8 7.3 6.8 5.3
Seven 4% 4.0 5.2 5.2 3.0
ICON 3% 4.8 5.0 4.4 4.8
Index 3% 6.2 6.8 6.0 5.0
BeeTL 3% 6.0 7.5 6.3 5.8
DRIVE adv 3% 6.5 5.0 6.5 5.5
NMT 3% 2.5 2.0 4.0 2.5
ONYX 3% 6.0 4.5 3.0 4.0
Praktika 3% 5.0 4.5 4.5 4.5
TWIGA 3% 7.0 6.8 8.5 5.5

42
baza: nons3dosamenu Direct Marketing N=196



PeiiTuHr areHTcts Direct Marketing/CRM (3)

workline

group

OcTanbHble areHTcTBa, 3HaHue 1-4%

1. Coral Promotion 16. Simple Communications
2. InTown 17. SPN Ogilvy

3. Modul Pro 18. AM basuc

4. TVIN IMC 19. [Apyrune

5. Bounty 20. UnNc'Mm-cuTH'
6. Brandl 21. Mo3sankmegma
7. Brands&Division 22. BTL Full Service
8. Clever Group 23. Citymetria

9. Eventum premo 24. Diversity

10. IMAGENCY 25. IMPACTO

11. Momentum 26. LBL

12. OPEN 27. M-naiiHep

13. Point Passat 28. [pyroe

14. Region Service (LMC)

15. RUSINFO

43
baza: nons3dosamenu Direct Marketing N=196



CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 46
PeTUHr noanbHOCTU 48
CMHU 53

44



YpoBeHb YyA0BNETBOPEHHOCTU OCHOBHbIM areHTCTBOM

workline

group

BONbLWKUHCTBO 3KCNEPTOB A0BO/IbHbI BTL-areHTCTBOM, C KOTOPbIM OHMU pa60Tar0T

37
BbicOKOe KauecTBO UCMOIHEHUSA B AGCONOTHO He yA0NeTBOPEH
23
KpeaTtuBHOCTb
19 ]
KnneHTOOpMEHTUPOBAHHOCTD He ypoeneTsopeH
OnTumanbHoOe coyeTaHUe LeHbl U KayecTBa 17
Mpod 16 CKopee He yaoBneTsopeH
podeccoHanmsam
14
ApeKBaTHasa LeHa Hu To, HW apyroe
CobntogeHune cpokoB 13
KauecTBO meHeAKMeHTa NPOEKTOoB 12 CKopee ynoBneTBopeH
OnepaTUBHOCTb 11
B YpoBneTBopeH
OTBETCTBEHHOCTH! 11 A P
MHauBMAYanbHbIN NOAXO 6
AvBnAY AXOA ABCONIOTHO YA0BNETBOPEH
OnbiT 6
Xopolwue B3aMMONOHUMAHUE 4

Q51 OyeHume noxcanylicma rno 7 6aabHOU WKasne cmereHs y008a1emeopeHHOCmMu OCHOBHbIM 02eHMCMeoM?
Q52 Ymo umeHHo Bbl yeHume 8 ceoem 0CHOBHOM a2eHmcmee ba3a: % om onpoweHHbIx bumeroujux 0CHOBHOE
azeHmcmeo N=170
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OueHKa ya0BAeTBOPEHHOCTU yCayramum

Weld OCHOBHOTIO areHTcTBa

group

@ m Ore 1“:. = e:mg lﬂ@Slve Tk -4 ) Poster One "

' 57
25
38

14 14

Ark Connect ACTION Orange e:mg Intensive TMA-DRAFT Poster one Seven
B AbcontoTHO He yaonetsopeH(a) M He yaoBneTBopeH(a) CKopee He yaosneTtsopeH(a) M Hu 10, HM Apyroe

YnosnetBopeH(a) B Ckopee ya0BneTBOpeH(a) B AbContoTHO ya0BeTBOPEH(a)

Q51 OyeHume noxcanylicma no 7 6anvHoU WKase cmeneHsb y008semeopeHHOCMU 0CHOBHbIM 02eHMCMBOM ?
ba3a: % om onpoweHHbIX, UMerowux 0CHOBHOE
aeeHmcmeo N=170
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CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUcTUK BTL areHTCTB 46
PeTUHr noanbHOCTU 48
CMHU 53
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workline Ba)KHOCTb XapaKTepucTuk BTL-areHTcTB
group

1 mecto 2 mecto W 3 mecto N 4 mecTo CpepHwii MecTo
paHr
Kauectso 1.40 1
KpeaTtuBHOCTb 2.22 2
LleHa 2.44 3
MN3BecTHOCTb 'K 3.94 4

B15. lNeped Bamu HeCKO/bKO Xapakmepucmuk, KomopbiMu 0bbI4HO pykosodcmeyromcs rpu sbibope BTL-azeHmMcma. Kakyro U3 amux Xapakmepucmuk

Bbi 661 nocmasunu Ha 1-e mecmo? Kakyro - Ha 2-e mecmo? I mak danee, 0o 4-20 mecma.

48
baza: % om ecex onpoweHHbIx N=209



CopeprkaHue

workline

group

OnucaHune nccnepoBaHuA 3
MUcnonb3oBaHMe oCHOBHbIX BUAo0B BTL ycayr 8
N3BeCTHOCTb areHTCTB 10
PentnHr arentcrs BTL ycnyr 22
KnioueBble ¢paKTOpbl YAOBAETBOPEHHOCTHU 44
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB 46
PeMTUHT NOANBHOCTH 48
CMHU 53
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PeirTuHr noanbHoctu (TOP30)

workline

lfoTOoBbI peKoMmeHA0BaTb

Orange 2 | 38 6.1 BrandNew 5 [ 15 4.9
AcTioN 3 | 36 5.9 TVINIMC 3 |} 15 53
Progression 8 [Jj 32 5.9 Grey/G2 14 6.1
e:mg. 3 || 30 5.9 InBrief 3 | 14 5.4
Global Point 8 | 28 6.0 Momentum 2 | 14 6.0
Ark Connect 7 | 26 6.1 icon 4 i 13 4.9
Index 3 13
I™ 4 | 26 5.6 I| 6.0
Point Passat 1 12
BEIMA 5 ] 25 45 6.2
UennenmvH Ko 1 | 12 5.6
Seven 8 . 22 5.6

teL 1 [ 11 5.8

TMA-DRAFT 2 | 22 6.0 _
Praktika 1 | 11 5.7

Poster One 1 | 22 5.1 M-naii
-nanHep 4 I 11 5.3
TWIGA 1] 2t >-2 IMAGENCY 2 Il 11 5.4
SPN Ogilvy 1 20

| 6.2 impAcTO 1 [l 11 6.3
UNIONLINX o [} 18 4.2 Coral Promotion 3 Il 10 4.7
BeeTL 3 || 17 5.2 piversity 3 [l 10 55
OPEN 3 i 16 4.9 Intensive 1 | 10 6.4

Q13. Kakue u3 nepevucseHHbix azeHmcma BTL-ycnye Boi 661 mopekomeHA08aau Bawum Koanezam no pabome uau 0py36am?

Q14 Om ycnya Kakux U3 nepevucsieHHolx azeHmema Bbl/Bawa KoMAaHUA 0mKa3anuce 8 meyeHue nocsaedHux 12-mu mecaues?
basza: % om ecex onpoweHHbIx N=209
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workline JlectHMua ycnexa BTL — areHTcTBa

group

YaeprKaHue- 40N MMeoLWKUX onbiT paboTbl OT 0cBeAOMIEHHDbIX 06 areHTCcTBe
JloAanbHOCTb— A,0NA BbIOPABLUMX areHTCTBO B KaUecTBe OCHOBHOIO OT UMEBLUUX ONbIT PaboTbl ¢ HUM

HOTepM— A0/1A OTKAa3aBLUUXCA OT areHTCTtea OT MMeBLUUX ONbIT paGOTbI C HUM

YaepKaHue NloanbHOCTb MoTtepu
. PekomeHpaauum
Cpeannm 18 0.3 6 0.3 2 0.2 3 10
nokasartenb
OnbIT OcHOBHOM OTKa3 ot
N3BecTHOCTb
coTpyaHu4yecrtea KNIUEeHT coTpyaHu4yectea

Cpep,HMe NOKa3aTe/iIn N0 Ka*XaoMy U3 napameTposB 6b1nKn PAaCCYUTAHbI, KaK CyMmMa p,oneﬁ Kaxgoro
dreHTCTBa, pasgeneHHoe Ha 06u1,ee KONMNYeCTBO areHTCcTs

Hwuxxe oxxmaaemoro ypoBHSI B npepenax oxxnpaaemMoro ypoBHsS Bbiwe oxngaemoro ypoBHsi
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workline NectHuua ycnexa BTL — areHTcTBa (top10)

group

YaepxaHue NloanbHOCTb Motepu PekomeHpgauum
Orange 64 0.4 25 0.2 6 0.1 2 4.5
ACTION 56 0.5 26 0.3 7 0.1 3 5.9
Progression 52 0.4 20 0.1 2 0.4 8 6.2
e:mg. 47 0.5 22 0.2 4 0.1 3 5.5
SPN Ogilvy a4 0.1 5 0.1 0.2 1 4.6
Global Point 43 0.5 20 0.0 1 0.4 8 4.5
IT™ 42 0.4 19 0.4 7 0.2 4 4.8
Ark Connect 41 0.5 22 0.3 8 0.3 7 6.1
TMA-DRAFT 40 0.4 17 0.1 1 0.1 2 6.0
BE!MA 39 0.5 18 0.1 2 0.3 5 4.5
TWIGA 39 0.2 8 0.0 0.1 1 6.2
Poster One 36 0.2 8 0.4 3 0.1 1 4.9
Seven 33 0.4 14 0.2 3 0.6 8 5.9
UNIONLINX 33 0.4 12 0.2 2 0.8 9 4.7
BrandNew 32 0.4 13 0.0 0.4 5 4.9
3HatoT Onerr OctoBHol OTTOK PekomeHpayloT
nonb3oBaHUA K/MEeHT

Huxe oxunpgaemMoro ypoBHs B npegenax oXxuaaemoro ypoBHSA Bbllwe 0XXnagaemoro ypoBHSA 52



workline CopeprKkaHue

group

OnucaHune nccnepoBaHuA

Ucnonb3oBaHue ocHOBHbIX BUA0B BTL ycayr
MU3BeCTHOCTb areHTCTB

PentnHr arentcrs BTL ycnyr

Kntouesble ¢paKTopbl YA40BNETBOPEHHOCTH
Ba*KHOCTb XapakTepuUCTUK BTL areHTCTB
PeUTnHr noanbHoCTU

CMH

10

22

44

Ab

48

53

53



workline AenoBble u O6wecTBeHHO-MonanTuYecKkme uspgaHus
group

YuTtalo nOCTOAHHO YuTtalo npeoguyecku M He yuTtaro

MNpodunb 33

duHaHCcoBble U3BECTUA 15

Apyrve

Q54. Kakue Lenosble u ObujecmeeHHo-lMonumuyeckue Uu30aHUSA 8bl Yumaeme U KaK 4acmo?

54

baza: % om scex onpoweHHbix N=209



workline MpodeccnoHanbHbie MapKeTUHIOBbIE U PeKNaMHble U3AaHUA
group

YuTtatlo NnOCTOAHHO YuTtalo npeoguyecku M He yutaro

Adindex Print Edition 26

MapkeTuHr MeHeaXMeHT 43

Apyrue 14

Q55. Kak Yacmo ebl yumaeme caedyrowjue npo@eccuoHasnbHble MapKemuH208ble U PeKaamMHbie U30aHUA?

55

baza: % om scex onpoweHHbix N=209



workline Uspanua Lifestyle

group

Yutaro NOCTOAHHO

Aduwa
The Village
GQ

CHO6

MenHealth 27

TATLER 25

Apyrue 25

Q56. Kak yacmo sbl yumaeme cnedyrowue uzoaHus Lifestyle?

28

42

44

YuTtalo npeoguyecku M He yuTtaro

vl
~N

baza: % om scex onpoweHHbix N=209
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workline UHTepHeT nopTanbl

group

Kaxabi aeHb Heckonbko pa3 B mecay, M PeXe yem pa3 B mecsl, He yutaro
MNop6opKu HoBOCTEMN 33 28
bnoru
Sostav.ru 25
Adme.ru 30
Adindex.ru

Advertology.ru
Executive.ru
merchandising.ru
AKAP

event.ru

PAMY

Apyrue

Q57. Kakue UumepHem-nopmarel Bel Yumaeme u Kak yacmo?

57

basza: % om ecex onpoweHHbix N=209



workline CouuanbHble ceTu

group

Kaxabi aeHb Heckonbko pa3 B mecay, M PeXe yem pa3 B mecsl, He yutaro

Facebook 14 n 16
Instagram 13 n 54
BKoHTakTe 21 41
Linkedin 34 29

Foursquare 75
Twitter 71
OAHOKNACCHUKU 57
Pinterest 88
Opyrue 96

Q58. B KaKUX coyuasbHbIX cemsx y 8¢ eCmb aKKAyHMbI U KGK 4aCmo 86l UX Mpocmampusaeme?

58

basza: % om ecex onpoweHHbix N=209



workline

group

S
+7 (812) 600-36-10 +7 (495) 763-50-73
workline@werkline.ru
www.workline:su
@werkline_ru



